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Lamp 83 Imzasi, Renault Showroomlarinda

Renault Showrooms Receives the LGP 83 Touch

showroomunda, aydinlatma ¢dziimleri icin Lamp 83'ii tercih
etti. Aydinlatma alaninda, Lamp 83l coziim ortadi olarak
secen Renault Tiirkiye, iki yili agkin bir siiredir tiim bayilerini Lamp
83'lin ozel tasanm armatiirleri ve aydinlatma konsepti ile aydin-
latiyor. Tiim Diinyadaki Renault bayileri ile ayni kurumsal kimligin

Otomotiv sektdriiniin 6ncii markalarindan Renault, Istinye'deki

yakalanmasi icin, Lamp 83'lin gelistirdigi aydinlatma projesi ve -

Renault, one of the leading firms of the automotive industry, prefers
L@iip 83 for the lighting solutions of its showroom located in Istinye.
One of the solution partners of (@i 83 in the lighting segment, Re-
nault Turkey has been illuminating all of its distributors with custom
luminaires and lighting concept by liiii 88 for more than 2 years. The
lighting project developed by Il B8 and products customized for
Renault were controlled and confirmed by the Renault Executive Board

Renault'ya ozel tasarlanan iiriinler, Fransa'daki Renault yonetimita- ;

rafindan denetlenip onay aldiktan sonra kullanilmaya baslanmisti.

Lamp 83'lin Satis Grup Midiiri Serhan Acar, Renault gibi ulusla-
rarasi bir markayla gerceklestirdikleri bu is ortakhigyla ilgili olarak
“Otomobil showroomlaninin aydinlatmasi, ilk bakista kolay gibi
gdriinse de aslinda icinde cok fazla detay barindiran ve cok dikkat
edilmesi gereken bir konudur. Mesela otomobili ortaya cikartip vur-
gulamak isterken yapilan yanlis armatiir yerlesimi; otomobili daha
kotii gosterebileceqi gibi, showroomu gezen miisterinin algisini da
yaniltabilir.
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in France and put into use in order for Renault distributors in Turkey to
seize the same corporate identity as all the other Renault distributors
in the world.

“Automabile showroom lighting may seem like an easy task at the
first place yet it involves many details and it is an important aspect
of the business,” said Serhan Acar, Group Manager of Sales of (g
B3, about their partnership with an esteemed fnternational brand, Re-
nault. "A misplaced luminaire may result in an unfavorable outlook for
the automobile instead of emphasizing it while distracting the visitors
of the showroom.
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Aydinlatilmak istenen objelerin cok biiyik olmasi nedeniyle, dogru
ve amaca yonelik aydinlatmanin yapilmasi, bu tip showroomlarda
daha da biiyiik Gnem kazanir. Amag her zaman otomobilleri dne
cikartan, dikkat cekecek bir aydinlatmanin yakalanmasidir. Ayrica
miisterilerin uzun zaman gegirdigi bu tip mekanlarda, insanlarin
gorsel konforu da mutlaka dikkate alinmalidir. Renault Fransa'dan
Tiirkiye'ye ozgii olarak alinan dzel onay ¢ercevesinde, Renault gibi
bir Diinya devi ile calistigimiz icin cok memnunuz.

Renault Tiirkiye'in bize olan desteqi ile birlikte yiirittigimiz bu
calisma, yapilan isin marka dederinin yanisira; kendimizi gelistirme-
miz icin de bize Gnemli bir katki yapiyor " diye konustu.

Proje Konseptine Ozel Tasarlanmus, ki 83 imzal Armatiirler

Yaklasik 3.400 m* aktif satis alanina sahip istinye'deki Mais Boga-
zi¢i Projesinde, Renaulthun aydinlatma konseptine ozel olarak
tasarlanmig tim armatiirler, otomobil yerlesimleri dikkate alinarak
yerlestirildi. Projede aynica, Fransa'dan gelen aydinhik diizeyi deger-
lerini saglayacak ve yalnizca otomobili ortaya glkartacak sekilde bir
calisma yapildi. Farkli giiclerde toplam 309 adet armatiiriin kulla-
nildidi bayideki tavan yiiksekliginin fazla olmasindan dolay! tiim
armatiirler Renault'nun sarkit armatiir konseptine gdre dzel montaj
detaylar dahilinde hazirland:.
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As the subjects to be illuminated are rather big in size, it is important
to develop the correct lighting to the purpose in such showrooms. The
main purpose is to seize the lighting application which will emphasize
the automobile while drawing attention. Nevertheless, visual comfort
must always be considered in an environment in which the customer
spends an extended time. We are very proud to be working with a
global giant, Renault, as a result of the confirmation we have received
from Renault France.

The project we have been conducting in cooperation with Renault Tur-
key, adds value to us in terms of brand value of the job delivered and
experience we have gained.”

Lamip 83 Luminaires Custom-Made for the Project Concept

The ‘Mais Bogazici” project with almost 3,400m’ active sales area
located in Istinye, involves custom-made products designed for the
customized lighting concept developed for Renault considering the
automobile layout. The project also complied with the illuminance
levels received from Renault France and the efforts were made in order
to emphasize the automobife only. As the ceiling height was an impor-
tant issue for the showroom in which a total of 309 luminaires were
installed, the project was developed in line with the pendant luminaire
concept of Renault,
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Birkag bdlgeye aynlarak tasarlanan showroomun dzellikle daha faz-
la vurgulanmak istenen ve dzel otomabillerin sergilendigi Passion,
Actu ve ZE kiselerinde 77W giiciinde LED 151k kaynakli ray spotlar ile
aydinlatma yapildi. Bu sayede, daha yiiksek aydinlik diizeyi ile be-
raber, bu bdlgedeki otomobillerin sergilenen diger araclardan daha
fazla dikkat cekmesi saglandi.

Satig alaninda yer alan diger Renault otomobillerinin aydinlatma-
sinda da, 151gin otomobilin stiinde patlamasina mahal vermeden
dzellikle yan taraflardan otomobilin parlamasini saglayacak bir ar-
matiir yerlesimi yapilmig ve yine dzel tiretim 2x40W LED sarkitlar
kullanildi. Cok genis bir alana yayilan bayide, misterilerin rahat¢a
dolagilabilecekleri ve 2x20W LED sarkitlann kullanildigi koridor
alanlannin aydinlik diizeyi, diger mekanlardan daha diisiik tutuldu.
Mais Bogazicinin Dacia kisminda ise, tamamen Dacia aydinlatma
konseptine dzel ‘2x44W+30W'LED bir sarkit iiriin tasarland:. Boyle-
ce, bu kismin, Renault alanindan kopmasi saglanarak, kendine dzgii
bir aydinlatma projesine ulasildi.
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i Designed in a number of segments, the sections such as Passion, Actu
and ZE which showcases the selected and special automobiles, were
illuminated with 77W LED spotlights on a rail system. Thus, it was pos-
sible to offer a higher illuminance level while drawing attention to the
automobiles showcased in these sections.

Lighting of other Renault automobiles available in the sales area in-
volved custom-made 2x40W LED pendants which are placed especially
to avoid flashing of light on top of the automobile while allowing for
glowing from the sides. Built on a very large area, the distributor re-
quired its corridor areas to have lower illuminance levels when com-
pared to the other areas with 2x20W LED pendants for its customers to
visit the showroom in comfort.

On the ather hand, a custom-made “2x44W+30W' LED pendant was
designed for the Dacia lighting concept to be used in the Dacia section
of Mais Bogazici. Thus, it was possible to distinguish this area from the
. Renault section and a unique lighting project was the result.



